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Emotional Branding Alliance
Is the new paradigm for connecting brands with
People in social media


http://www.emotionalbranding.com

Emotional Branding: The Work
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Great brands become cultural icons




“Over the next 3 years, the aid that Marc gave me was
instrumental in helping us take the volume of The Coca
Cola company from nine billion to fifteen billion cases
a year”

Sergio Zyman. Former CMO Coca Cola
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Emotional Branding 2001

“The web is the idea of unhindered communication
between the brand and the consumer and among the
consumers themselves.”



Three topics 1 want to cover

1)A generational gap
2) A new media
3) A business revolution



Emotional Branding

1) A generational gap



1) ZXy”: Brandbarians at the gate

As the result of Gen X’s lower demographic
the Babyboomer’s generation ( and it’s values )
spawned it’s influence over two generations.
The emergence of *“‘xY”’



From ‘“ Boomers” utopia to *° xY”’ reality

Babyboomers Gen X/Y

From the movie Wall-E



Babyboomers : The “US” generation
Own the world!




“ X” The “I” generation

Fix the Wold!

Larry Page.
Google



CCallﬂﬂ

&
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Ashton Kutcher

Mark Zuckerberg



“Xy”: How do they define
themse ?




“xY”’: Their values
From Making the planet a wasted land
to making the world a better brand




“Xy” a generation that wants it’s voice heard
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-
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‘orange

pure & natural

not from concentrate
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T FLOZ (414 mb)




A generation cynical of brands
&looking for purpose

A = =

FRI 5 SEP 2008

Brand Trust and Consumer Cynicism
UK

Consumers aren’t stupid (well, some are) but most can spot brand
bullshit a mile off. If your brand doesn’t meet consumer expectation
then you probably won’t be around for long as recent research has
shown.

Consumers are demonstrating greater cynicism towards brands as they become
increasingly brand literate. And now, more than ever before, they are better able tc
deconstruct brand strategy, identifying values that have been simply ‘stuck on’
(“environmentally friendly” or “consumer champion”), but on which they don’t
actually deliver.

Add to this the ambassadorial powers that consumers are finding from the internet and,
if your brand is not genuine, you are likely to be found out quickly... and often ridiculed.
So, what does this mean for marketers foraging in a saturated marketplace, looking for
space for their brand to fill?

Well, firstly, it means that brand strategy should be based on something your product or
service can deliver, says Karen Perry, deputy managing director of Manchester-based
WRC.




The “xY” Mayor of Sao Paulo bans visual pollution




““Children recognize logos better than trees”

Gilberto Kassab
Mayor of Sao Paulo



Emotional Branding

2) A new media



The power of new media

“ According to Harold A. Innis, author of *“ Empire and
communications 1950”



From Couch potatoes to a transformed media consumption




Walking away from the commercial media

emotional
brranding:
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Is Old Media about Pushed messaging

and New Media about trust and connections?

N

Cell: My Trusted friend,my instant
connection, my fashion item.

Laptop: The new TV: Information center,
entertainment hub and my
social network all in one.



A transformed user experience . Hulu is TV Online

TV Movies Login

.......

AL L) ."Q_;V.a.,.' " e J...", ALUCY UGy e it NIUS

hulu-LaBs

Introducing Hulu Labs, a
place to try out
experimental projects and
share your feedback with
the Hulu team.

a

watch now b

T ‘&Y L%

LR e e e L S R S |
Popular Episodes Popular Clips Featured Videos Hulu’s Pick
&‘i
NP Y~
The Tonight Show: Thu, May Saturday Night Live: Digital The Tonight Show: Fri, May Alan Alda explores science,
21 2009 Short: Iran ... 29 2009 medicine, technology and the
Season 17 ' Ep. 3769 (42:01 Excerpt (03:01) Season 17 : Ep. 3775 (43:29 environment in this
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(' Tube ﬁ

Broadcast revolution Social connection

hulu
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In less than 20 years, a new communication model

A

N
(1990) AOL & )

ol
Bt Rog 7 <o 0%
(1998/2001) 96)552 ‘“4‘?’73,.75
WIKIPEDIA
The Free Encyclopedia
(2003 / 2004 ) g M
[y flickr i)

(2006 )
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pov 300 Million

Under 40 watch News online

500 N
4 Million

Millions raised by the Obama O n e
campaign online from 3 millions Coca cola’s followers

Facebook users.

donors. Cell phone has more on Facebook.
. computing power
1 Mill 10N than NASA when

Ashton kutchner beats CNN on the It started in 1958.

number of followers on Twitter. - -
1Billion

220 M | I I ion Aps downloaded in the last

Use the internet in the USA 9 months.

20% 4 Times

More effective. Online vs

% of Teenagers showing
traditional advertising ( P&G)

themselves naked online.

emotional
branding:



1 billion people see a google page everyday.

Google Search ’ I'm Feeling Lucky
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It’s a revolution: that empowers women

equality

patriarchy

Linked [[J)

Youl[TD

deviantART

del.icio,us ”

~ Ahdi
11 '

1 C!(l & i

L1 11 'l
£: R LAAAAA
[.,'...'.’i‘.n ' ITITTTY
A LAAAAAR
! U 11 rT Tl

'Y Y
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maies-com ¥YYYTYY Al
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uzzneT g

TAGGE] %

TAGGED § SARRAR i1
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i ' 28 SRR L | |

digg fRPeRRERRRRRLY

Source: information is beautiful.net
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facebook.com

view site | 101 subdomans

'Demographi(:s: Business

Female i 45 Mo
\.\J; Teens I .
_ Female: 55%

Male: 45%

Hispanics: Highest % online



Emotional Branding

3) A business revolution



A new business model

Apple: Steve Jobs- Technology + design = magic

CE0o/7¢DECADE

*Changed the way we buy music

*Changed the way we access
information

*Elevated design function

*Empowered the masses by
providing a better way of
approaching “engaged living”

STEVE
JOBS

HowHe
Defied the
Downturn,
Cheated Death,
and Changed
OurWorld

BY ADAM
LASHINSKY

PAGE 89

23, 2009
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Photos
Videos

Extras
Settings
Shuffle Songs

The speed of change

; c
SAMSUNG DIGITAD




An idea that changed the experience




It’s a revolution:
Powered by an evolved role for cell phones

S B AT

APPS - have become a new form
of media

e RNVANI

Cell phones - have become
distribution vehicles \

emotional
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A social media revolution with it’s own language

RT # @ #FF bit.ly TY :)



Are you part of the # conversation?

Search: #tbadvisiondecision

Finding an old contact that is dried up and
trying to re-wet it and use it again not only
oesn't work, it is a #badvisiondecision

Search: #Eyes

here are some really #badvisiondecision s:

http:/ /www.revoptom.com/blogs/john mu




Connecting real world with online commerce

Apps: Red Laser

uPC nﬂm ¥
¥ Sans"gan’ 113 dighs)

Apple MC249LL/A
s st i v | AppleCare for iPod Touch/ —
- From $49 84 online

thefind Search Results

Apple AppleCare Protection... $59
J&R

1. Bar Code

Apple AppleCare

Vanns

MFG#: 78-6969-9976-8 $696.17

Softwareforless

2. Capture Google Search Results
Apple MC249LL/A AppleCar... $49.84

www.provantage.com

$59.99 4)order on

the spot

>

>

>
3) Listing of places
near by and price
comparison
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A revolution driven by Invention

Science and Technology is SEXY
( digital surfacing might be sexy too )



Dassault

Systemes



http://www.youtube.com/watch?v=TzCMAgVrPFc

GET EMAILUPDATES B2 4 CHANGE REGION

Welcome to Under Armour ® 7 Goar Finder 34| GitCards : W 0ltems

u (= '
H Signin | Regleter | Track Order wewoamr | CHECKOUT |+
k2] |

SHOP: MEN  WOMEN BOYS GIRLS SPORTS FOOTWEAR OUTLET  GIFTS EXPLORE ¥4 SEARCH

»

—

7

L9
l|‘|

THIS HODS ‘W‘(

4w

SHOP COMBINE GGFEADR

GET WHAT TOMORROW'S PROS WEAR ON
THE MOST IMPORTANT JOB INTERVIEW
OF THEIR LIVES.

NEW UA CORESHORTS: 1 LINKHE
WORLD'S BEST - <
COMPRESSION "\
SHORTS ‘




Revolution: From consumer to Pro-sumer




Emotional Branding ideas in the age
of social media

1. Leadership requires real time insight
2. Build a community inside/outside
3. Build an eco- system that enables the dialogue
4. Content is your new social currency
J. Leverage criticism as an opportunity



1. Leadership requires real time insight



The pyramidal model is over







The social economy is horizontal




— ¢ ex w0 lllLl'anet- 1

“The feedback you
can get in a virtual
environment can be
richer, more detailed.
Online, people will
Shar e., ? |

' 1 ' 13 Joe J.
- u" ‘-‘."
LT SRS By
’ ks ¥
3 3 i s v
EERE S L o0 l.\j .

RN el el

Standing Firm

' f new t
By encouraging the use O
Joe Jimenez is driving change at No

11 -n--\.ln‘ .\\Hnd"l.\v n\}‘,’h‘s 3 a7 In-l,\ ; ..-v’j!-‘:. .
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I know what people are saying about my brand

Mentions Direct Messages

New Followers

~ RT @mgobe: "It takes a week or two for

~ employees to start treating customers the
»  same way the employer is treating the
employee" Sam Walton

thats good reason!

2439
Jluizmarinho, [+] Fri 12 Mar 12:31 via TweetDeck

152
)anagoelzer, [+] Fri 12 Mar 02:02 via Direct Message

175

vanessa fried (Newyorklab) [+]

vanessa fried: Somos viciados em detectar

novidades e tendéncias em qualquer parte
da cidade. Somos uma tribo de
pesquisadores curiosos.

Block | Follow

In # Emotional Branding P. 227: "

Search: # Emotional Branding
still some marketers buying their
media..when they could earn it le

(
expensively."

Jmgobe, [+] Fri 12 Mar 14:21 via TweetDeck

RT @mgobe "takes a week to two weeks for
employees to start treating customers the
same way the employer is treating the
478 employee" S. Walton
hubbtweet, [+] Fri 12 Mar 12:25 via web

2 anagoelzer: Busy crazy, will be back soon,
< Sl thanks
1201
mgobe, [+] Thu 11 Mar 14:56 via Direct Message

510

8

J Walker Smith (jwalkersmith) [+]

J Walker Smith: Executive Vice Chairman,

The Futures Company and President,
Yankelovich MONITOR. Speaker, writer,
synthesizer and enthusiast of ideas, diversity
Block | Follow

The hashtag #Emotional Branding
hacked by cartoons?

mgobe, [+] Fri 12 Mar 12:54 via TweetDeck

h [...] as marcas nao pertencem mais as hi where are you? missing your posts -
empresas, mas sim as pessoas. Marc Gobé 2o0m

‘\\ (@mgobe) | =
48 154 44

betarrodrigues, [+] Fri 12 Mar 11:22 via HootSuite anagoelzer, [+] Thu 11 Mar 08:57 via Direct Message

Zoom Cartoes (zoom_cartoes) [+]

Zoom Cartdes: Empresa capixaba

especializada em cartdes de visita com
acabamentos especiais. Como: Verniz
Localizado, Cortes Especiais, Hot-

Block | Follow

% ... #ishiren4
;.\ <

e

kazami3, [+] Fri 12 Mar 11:46 via Tween

Thanks so much for the follow back! Just
started Emotional Branding, and I'm really
enjoying it.

[...] as marcas nao pertencem mais as
7 empresas, mas sim as pessoas. Marc Gobé
3 (@mgobe)
253 169
Jagcomunicacao, [+] Fri 12 Mar 11:22 via HootSuite VBoynton, [+] Tue 09 Mar 08:56 via Direct Message

46

Luis Guilherme (luisguilhermebt) [+]

Luis Guilherme:

Block | Follow

#shirend

Jwinbee, [+] Fri 12 Mar 11:39 via Tween
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2) Build an eco-system that enables dialogue



The interweb: A new emotional idea.

HOME PRODUCTS MEDIA
CHATTER FRIENDS CONTACT

X

Interwebithe:Rainbow

Don't sweat it, this is still Skittles.com. It SKItuOS‘“

just has a new twist. Use this as your
guide to find anything and everything

Skittles that's online. Have fun. Hold your horses. Before you can check out
Skittles.com, you've gotta tell us your age. So spill it:

_..(0
e _ Skttes" v oo vy

MITERGIISE SO Just a heads up: Any stuff beyond the Skittles.com
page is actually another site and not in our control.
This panel may be hovering over the page, but
SKITTLES® isn't responsible for what other people
post and say on these sites. Click the box below to
acknowledge that you know SKITTLES® isn't
responsible for that stuff.

B ! accept the terms and conditions.

DOIT




Tllh e Sign Up l QuickList | Help | Sign In
' d ~ = H

HOME PRODUCTS MEDIA Fommunity | Upload
CHATTER FRIENDS CONTACT

Instead of eating them you can
always use SKITTLES to get exercise
in a maraca aerobics class.

MA_;Rg,._."‘:&'.'.. Get more healthy

LA

) L _ "
o > ® 5‘(!“‘930

e "“"‘i""' OTHER GOBBLEDYGOOK
City: Ralnbow, USA
Hometown: Ralnbow, USA

o Country: United States
Website: http://www.skittles.com

- 20N

.
14 -u‘m

0:00/036 « =0 €9

Embed This Channel:

<argd 300 HS Dwww g odules cone ' T rd s N aww gocgie comig vodul

Recent Actlivity
@! SKITTLESbrand uploaded a new video

(2 months ago)

emotional
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HOME
CHATTER

PRODUCTS
FRIENDS

YOU COULD WIN A

PRELOADED GIFT CARD.

LOOK INSIDE SPECIALLLY MARKED

PACKS OF SKITTLES®

Hes

L1 pred "’
> TEgys

2N o h 1‘ LEARN MORE
NS OTHER GOBBLEDYGOOK #

Hey, have you made a mix yet?
Why not? Click boxes and try it
out.

Fans

6 of 984,638 fans See All

Jemilia Coartney
Daniela Sean Noshika
Favorite Pages
4 Pages See All

MEDIA . Remember M passworags
CONTACT

‘-‘

p connect with Skittles.

les =7

Info Boxes Discussions Video Photos »

\' Filters
Ellice Mitchell The rainbow says it all
5:35pm - Report

Jayda i love skittles so much i am going to name my dog skittles they are
so good my nick name is skittles
3:47pm - Report

Pam Daly NOW CELATIN FREE WOOHOO

3:18pm - Report

Molly
are you serlous?? YAY! im a pescatarian so | couldnt eat
them before but now i can!!! YAY!!

Maryam El-Amin *whispers* Taste the rainbow...
D

2:44pm - Report

ﬂ i~ Jordan Davis SKITTLES is my FAV candy EVERR! well fruity candy that is

2 10Nney Rarnnre

emotional
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. ( Y
HOME PRODUCTS MEDIA skittles Search
CHATTER FRIENDS CONTACT
YOU COULD WIN A skittles 0.02 seconds

PRELOADED GIFT CARD.

LOOK INSIDE SPECIALLLY MARKED
PACKS OF SKITTLES®

DAY! Churchie, coffee, bookie, lunchie, caramello koala, AMOS.
Friends, skittles, music and my yummie little nephew!

web - Reply - View Tweet
erphly City Bank also has full sized bags of skittles in the lobby.

m web - Reply - View Tweet

MAGNUMHOTSTUFF: not liking this detox thing at all...| want a coke, a fatty burger,
and a bag of skittles! four more days to go...ugh

15 minutes ago from web - Reply - View Tweet

MikeSwing: DJing at @six_lounge tonight. Who will | see tonight & who's bringing
me Skittles candy?

15 minutes ago from web - Reply

View Tweet

ashleyobvs: Vodka and redbull,, jagerbomb,, skittles,, smirnoff,, off to a good night

25 minutes ago from web - Reply - View Tweet

marztimms: Realizing that Black funerals don't require that U dress in black
anymore. It looked like a SKITTLES commercial not a funeral. My eyes hurt

32 minutes ago from web - Reply - Vie veat

L
)
~
M

- TheBahTawrence: Whna! Thnse ARENT skittles

r:_] Feed for this query

Twitter these results

Show tweets written in:
Any Language _$]

Translate to English

Trending topics:

- Cavs

+ Lebron

- NBA

- Susan Boyle

. '(Cbl:

- Lakers

- Dwight Howard

- Cleveland
Google Wave
Red Wings

Nifty queries:
'is down
- movie :)

'happy hour" near:SF

- #haiku

emotional
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Leverage your corporate culture as an asset



Zappos: Empowering their culture to thrive

Blogs

Search for: (‘search )
A-Z Newest Most Active

Blog Title Total Posts Last Post Created

Inside Zappos 1,139

Dec 19, 2009

Jan 25, 2008

Blog Authors Administrato
Pawel S N

M., Terri £ V
O‘mg M, Rico N 1 aY,Laura 5, A
V., Andy K. 0 T ’
Ex,,ﬂul N H?H n

H? \H

r,M \Hn e

Devotion to streamlng V|deo Any Zappos employee at
almost any time can become a star. The frame of fame is
now less than five minutes.

Online Video Resources: A five-person video team makes micro stars
of members of Zappos staff, chronicling when they take a fithess walk
(to Starbucks, across the street) or just showing off the things. The
video club represents the only staff devoted full- time to
thinking about, coming up with, blogging about,
shooting and editing what goes on at Zappos, at work
and play.

Note: They have also built 10 in house video production studios
to film online video product reviews, with the goal of having
50,000 online video reviews of their website by the end of 2010.

T T T T T T T T
J P W, Stephanie tephanie

Sims, Step hmu Sims, St Sims, Jonathan H.,

1” nne E4 as M,

Birthday Nachos'

Dec 17, 2009 by

lay we celebrate Andy H.'s Birthday. Can you believe this guy doesn't like cak
i1st be Crazy, but we love him anyway :) In place of a birthday cake, he was
isented with Birthday Nachos, one of Andy's guilty pleasures :) Happy Birthda

dy! We hope you have the best day ever, you deserve it!

emotional
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Zappos: The culture is the brand

Twenty-four hours a day, they're boxed
up and shipped out to shoe shoppers
sitting in the comfort of home.

Online shopping Web site Zappos is
doing for shoes what Amazon did for
books: trying to revolutionize not only
how business is done but how people
work.

Zappos )0S

[the web's most popular shoe store!e

The name is an adaptation of the
Spanish word for "shoe." This year, nine
years after going into business, Zappos
is on track to sell $1 billion worth of

> | o I[llll |-|5hare'|" l
shoes.
At Zappos.com, Customer Service Is Everything. In Fact, It's The Entire Company. how business gets done -- with .
Wev b ke b ot f b How ' grown 20k, the e i sl sy simoe. e aped e e rgnztn The Absolute Best Company
ound one mission: to provide the best customer service possible. Internally, we call this our WOW philosophy. c lt .
.............................................................. ulture

Take a look inside Zappos - the good, the bad, the unforgettable!

id in Las Vegas, where the company has office carrels similar to almost

Why Do People Work At Zappos?

*450 of the company of 1,400 employees are on Twitter

*You can hear their voices all day long, over the telephone. There are
neither scripts nor time limits on conversations (goes against call
~“lcenter standard protocol)

H%"“

*Stated goal “Create 1,400 spokespeople for the company, online and
offline”

= o00/220 ofd| 9
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Zappos: Harnessing the power of being

Zappos?

L com [ ]

CEO

Hil 'm Tony Hsieh the CEO
of Zappos.com.

Have a question? Here's how
to get the fastest response:

Customer service:
Help finding a product

1-800-927-7671

Interviews, PR:

socially engaged

Home Profile Find People Settings Help Sign out

Zoppos: ZAPPOS

CEO

+ Following & Elistsy v

Yay! Dentist said my teeth & gums
passed w/ flying colors, which is
great because | really don't like
the crawling colors.

-h
at

t

Tony Robbins invited me to speak at his Business Mastery
event yesterday. My slides are here - http://bit.ly/SHFUnv

*35 year old CEO Tony Hsieh built a $1.2 billion company in 10

years

*Supported by a team of 6 people to sift through 1,000 tweets

and 2,000 e-mails p/day

» Although he has become synonymous with twitter. He prefers
Email and Telephone as his preferred modes of staying “socially

engaged”

t Palazzo hotel

iPhone & a
|pt

Name Zappos.com CEO -
Tony

Location Las Vegas

Web http://www.zappos...
Bio www.zappos.com
blogs.zappos.com
twitter.zappos.com

393,603 1,679,407 5,471

following followers listed

Tweets 126
Favorites
Lists

@zappos/employees

View all

Actions

message zappos
block zappos
report for spam

Following

¢ HEDH
NRaLT
A0 DR
e&6n aM
C B
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Emotional Branding Alliance
creates a multi-media webcast to align
the culture of Samsung
behind social media

Pl’ opri etary W\
Platform Filmed —=

interviews

\ﬁ Insight Video
Metricsj
emo tv:

brprasntd*i*n-g’



5 by 4 ) ' ‘

= ) J ',,'."

. TGP A Al
- -

This one hour Worldwide Webinar
production brought global
executives together to embrace
social media as a cultural advantage

brraanding:



3.Leverage the power of communities



Start a community not a pep talk.

Social Nearké&.
Sl eyt AW
teb '.‘,‘»‘5 e Rating Site

Corporate
Websites 4 | W
are Instant‘fmes ging W mh 0
Self- \B L : “4 Podcasts
‘V ‘\ - ‘!' F
serving | " u :}/.-ﬂ,’ g | SR
. " ’

il i I
%omm ﬁ?y Forums
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Coke: Moving investments away from website
into social forums

Home Your Health Our Brands What We Do Let's Get Together Press Centre

What We Do

We may be best known for the shape of our bottle, but we are also
community at a time.

Each of us leaves a mark on the planet and on one another. At Coca-Cola Grea
positive mark on communities and minimising our impact on the planet. Togetl
other businesses, community leaders, governments and nongovernmental orga
local economies and protect the environment. That is the mark we want to mak

home ) gettogethers ) the panel ) questions & answers » Caa(ily news »

To find our more, please click on one of the links below.

Recent announcements from Coke indicate a shift in spending from dedicated campaign WebS|tes to
consumer social forums like YouTube or Facebook.

“We would like to place our activities and brands where people are, rather
than dragging them to our platform” Pinakatt , Coca Cola Europe

= e S

envnronmental thinking into our decision  environmental |mpact and reduce ou|
making processes. carbon footprint.
Read more Read more

| W v 7 7 Zacmigcielle) v

¥ =t aqj
1 [5) x Share your photos >
i3 1 i e
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Coca Cola: Corp giant learns to become human

top 50 facebook pages.

S
2009

A company did not qualify for this list unless its Facebook page(s) had a minimum of 200,000 fans.
Within that universe, we rated the companies using a variety of criteria: how often they update their
Facebook offerings; the level of engagement demonstrated by 1
grown; and how creatively the companies are using thei

' " S &1
OQOOGOOG

#1. coca cola.

What's on the page: “Coke took my teeth. No regrets!”,
a ' e o o fon wrote on the company's wal.

What's cool: This poge wos crected by o fon ond his
buddy. The poge grew exponenticlly and cought Coca
Cola's cttention. The soft drink giont made this poge
official while keeping the creators in control of the page.
Like what TBM said, the result is an organic fan-centric
poge without a corporate feel.

e Coca-Cola fans Dusty Sorg and Michael Jedrzejewski
wanted to make their love of Coke official on
Facebook. Only problem was that Coke didn’t have an

Meet Dusty and Michael official Facebook page but 250+ random ones all over
Dusty loved Coca-Cola and was in
for The Coca-Cola Fan Page on the WOl’ld.

sl s s Rl o Today the page has over 4.1 million fans. Despite Facebook’s new rule that only

Ll e DL D those authorized by, or associated with the brand could create branded
own. Dusty went online and found t

perfect image of a Coke can that st Facebook pages. Coke chose to endorse their efforts, choosing fans over legal
condensation beads dripping down rights,

side. With the help of his friend Mic

they created this Page.

The Page Creator

emotiona
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4. Content is your new social currency



Martha Stewart: The power of social media “Living”

[ ’/& €

crafts
dept. |

Yo Yy 2y ¢ Yy ¥ YU 2y V¢ Yy v ¥ ¥ Login Join Twitter! ¥ ¥
B B . B - . B -
BLOG WIS . 8. B B ¥ e ws
close &

(\'f Yy v Yy V Yy v \ A Yy V A A 4 y ¥ VNV \ MR 4 Yy V Vv

up Vot OX

i
rersonal Hey there! MarthaStewart is using Join today! q9
Twitter. .
Twitter is a free service that lets you keep in touch with people f,omA:,::fl:;gm[:e;mp. '
through the exchange of quick, frequent answers to one
\ simple question: What's happening? Join today to start ." v The
- . receiving MarthaStewart's tweets. ! j sk [ ,\.\-;
el Dai y “VVag
\ -~ v y Y -\ ,- -* f- -* '_ -\' '- -~ ’- -\ '- .\' v Adventures with
Francesca & Sharkey
2 Verified Account ¢ Rt . -

y ¥

ation Katonah, NY
Web http://www.themar...

L 4 -\‘ f_ -V f_ -~ f_ Ty 2
ﬂ MarthaStewart -

Bio

curious,inquisitive,experime v
ntal entrepreneur who cares A
| Il e Lo I SNALZAR aa about the world we live in ‘

Launched social initiative in 2007 with the goal of
““allowing users to share information like scrapbooks
and recipes”

In eight months she has enlisted 1.67 million followers on twitter

*3 website w/6 million unique visitors

«37 million engaged viewers, readers, listeners and consumers in more than
5,000 retail stores
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Squeeze the banker.com

HH ALL S’l REET JOU RNAI

D EDITION |

| WEEK

U.S. Sets Plan
For Toxic Assels




J. Leverage criticism as an opportunity



Best Buy introduces new models of service

local store this season. Check it out?

HOLIDAYS AT YOUR LOCAL STORE 'ovs events and news for your £ Q

HOLIDAY HELP
CUSTOR==n» crnurisre

Wkt Twelpforce

Community Forum E-mail

Get expert advice on Twitter

from a collective force of ; :
Join online discussions to Best Buy tech pros ady If it's more convenient for

@ C it you to e-mail us, send us
BU ommunity Go to Twelpforce now > | y ey vanng our your question. We'll reply

Register - Sign In - Help

Twelpforce = 911
Welcome to Best Buy Unboxed

Join our ion about gy and life
Here's where you can talk to us — and to each other — about how you're using today's technology.
Its a place to ask jons and 1o ge ideas, information, opinions and tips with other technology users. We want to hear from you!

To take partin the forums, you'll need to register here. When posting messages, please follow our Forum Guidelines. -
This st is bost viewsd using Intemot Explorer o FroFox, but does not display propory in IES

o) Complaints are posted on
a community board
From other consumers

Community

Community Information (1 tem)
Title

® Welcome & News
Here’s how to get started

Product Discussions (16 ems)

Title Posts

Y Computers
Join the chat about laptops, desktops, Macs and more.

12568 Digital?
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Ratings & Reviews

% % %

Based on 262 reviews
Most Useful Reviews

* % %
Two steps forward, one step back
Written by ML from Montreal | Sep 30, 2009

The speed increases are significant, and probably worthwhile in
the long run, but applications - Apple and non-Apple Intel
applica...More

f 1153 people found this useful

Was this useful?

* *

Too many issues to bother with now

Luckily | had only had my computer for two months before |
attempted this, because it was utter . I've lost a couple of
things...More

744 of 889 people found this useful

Was this useful?

Apple: Accepting comments even if negative?

lac OS X Snow Leopard.

The world’s most advanced operating system. Fine

y tuned.

Most Recent Reviews

* %
Not pleased

Written by MM from Alexandria | Dec 17, 200¢

Upgraded to Snow Leopard and my browser has trouble
retrieving and keeping a connection. Is a patch available for this
0s??

S of 10 people found this useful

Was this useful?

* % % %

Great Purchase!!

Written by CC from Tunkhannock | Dec 17,

I just installed this today. It works great. My mac is a lot faster
now and the new backgrounds are great. I'm sure | will find ne
..More

8 of 12 people found this useful

Was this useful?

emotional
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Conclusion:
We are witness to a “Perfect Storm” in branding

1. Empowered consumers
Have heightened expectation

levels, and the ability to 2. New level of reality

leverage a collective and .
. 8¢ . Branding needs to understand the
influential voice . .
new concept of Design, Science
and Planet

3. New Media “Eco System”

New media implies a shift in 4. Size does not matter
mindset. Brands need to stop 4 .

. . . : It allows the little guy to get
pushing or selectively listening to . ”
be part of the conversation scale almost instantaneously

P ' P&G Mc Donald

9. Leadership redefined
Power through influence is
proving to be the new
success criteria

emotional
branding:
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The concept of speed is changing don’t get run over

Escargobn YouTube

emotional
brraan'ding



http://www.youtube.com/watch?v=gHCxdlZ7G18

emotilional
b-r-a-n-di1-n-g
ALLIANTC CE

From Social media to Social branding

mgobe@emotionalbranding.com

Twitter: @mgobe
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	txtEscargot: Escargot on YouTube


