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Emotional Branding Alliance
Is the new paradigm for connecting brands with

People in social media

 

http://www.emotionalbranding.com


 

Viagra

Emotional Branding: The Work



Great brands become cultural icons



“Over the next 3 years, the aid that  Marc gave me was 
instrumental in helping us take the volume of  The Coca 
Cola company from nine billion to fifteen billion cases 

a year”

Sergio Zyman. Former CMO Coca Cola
 



Translated in 16 languages.



Emotional Branding 2001

“The web is the idea of  unhindered communication 
between the brand and the consumer and among the 

consumers themselves.”

 



Three topics i want to cover 

1)A generational gap
2) A new media

3) A business revolution



Emotional Branding 

1) A generational gap



As the result of  Gen X’s lower demographic
the Babyboomer’s generation ( and it’s values )
 spawned it’s influence over two generations.

The emergence of  “xY”

Babyboomers
81 Million
 1946/1964 

Gen Y
75 Million

 1977+
Gen X

46 Million
 1965/1976 

1) “Xy”: Brandbarians at the gate



 From “ Boomers” utopia to “ xY” reality

Babyboomers Gen X/Y

From the movie Wall-E



Babyboomers : The “US” generation
Own the world!



Larry Page.
Google

“ X” The “I” generation
Fix the World!



“Y”: The “all”generation
Connect the world!

Mark Zuckerberg

Ashton Kutcher



Gen Y
75 Million

 1977+
Gen X

46 Million
 1965/1976 

 “Xy”: How do they define
themselves?



“xY”: Their values
From Making the planet a wasted land

to making the world a better brand



“Xy” a generation that wants it’s voice heard



A generation cynical of  brands
&looking for purpose



The “xY” Mayor of  Sao Paulo bans visual pollution 



“Children recognize logos better than trees”

Gilberto Kassab
Mayor of  Sao Paulo



Emotional Branding 

2) A new media



The power of  new media

“ According to Harold A. Innis, author of  “ Empire and 
communications 1950”

 “The medium available for communications 
accelerates the success or demise of  civilizations and 

ultimately transforms them”



From Couch potatoes to a transformed media consumption



Walking away from the commercial media



My Trusted friend,my instant 
connection, my fashion item. 

The new TV: Information center,
 entertainment hub and my
 social network all in one.

Laptop:

Cell:

 Is Old Media about Pushed messaging
 and New Media about trust and connections?



 A transformed user experience . Hulu is TV Online



Broadcast revolution Social connection



Email 

Commerce

Search

Community

Open life

( 2003 / 2004 )

( 2006 )

( 1990 )

( 1995 )

( 1998 / 2001 )

 In less than 20 years, a new communication model

Task

Dialogue/ 
Emotional affinity



3030

60%
Under 40 watch News online

4 Times
More effective. Online vs 
traditional advertising ( P&G )

500
Millions raised by the Obama
campaign online from 3 millions
donors.

20%
% of Teenagers showing 
themselves naked online.

4 Million
Coca cola’s followers
 on Facebook.

300 Million
Facebook users.

One
Cell phone has more
computing power
than NASA when
it started in 1958.

1 Million
Ashton kutchner beats CNN on the 
number of followers on Twitter.

220 Million
Use the internet in the USA

1Billion
Aps downloaded in the last
9 months.



3131

1 billion people see a google page everyday.



Source: information is beautiful.net

It’s a revolution: that empowers women



Female: 55%
Male: 45%

Hispanics: Highest % online 



Emotional Branding 

3) A business revolution



Apple: Steve Jobs- Technology + design = magic  

•Changed the way we buy music

•Changed the way we access 
information

•Elevated design function

•Empowered the masses by 
providing a better way of  
approaching “engaged living”

A new  business model



The  speed of  change



 An idea that changed the experience



It’s a revolution:
 Powered by an evolved role for cell phones

APPS - have become a new form 
of  media

Cell phones - have become 
distribution vehicles



  A social media revolution with it’s own language
 

  RT   #  @  #FF  bit.ly TY :) 



 Are you part of  the # conversation?
 



1. Bar Code

Connecting real world with online commerce
Apps: Red Laser

3) Listing of  places
near by and price
comparison

4)order on 
the spot

2. Capture



 A revolution driven by Invention

Science and Technology is SEXY
( digital surfacing might be sexy too )

 



43

http://www.youtube.com/watch?v=TzCMAgVrPFc




TV.“Stores” PeopleBrand

Social
Media

Buy
EverywherePeople Brand

 Revolution: From consumer to Pro-sumer



Emotional Branding ideas in the age
of  social media 

1. Leadership requires real time insight
2. Build a community inside/outside

3. Build an eco- system that enables the dialogue
4. Content is your new social currency

5. Leverage criticism as an opportunity

 



 1. Leadership requires real time insight
 



The pyramidal model is over

:)



:)

One person can’t access all informations



The social economy is horizontal

:)





I know what people are saying about my brand 



2) Build an eco-system that enables dialogue
 



 The interweb: A new emotional idea.









Leverage your corporate culture as an asset
 



Zappos: Empowering their culture to thrive  

Devotion to streaming video: Any Zappos employee at 
almost any time can become a star. The frame of fame is 
now less than five minutes.

Online Video Resources: A five-person video team makes micro stars 
of members of Zappos staff, chronicling when they take a fitness walk 
(to Starbucks, across the street) or just showing off the things.  The 
video club represents the only staff devoted full- time to 
thinking about, coming up with, blogging about, 
shooting and editing what goes on at Zappos, at work 
and play. 

Note: They have also built 10 in house video production studios 
to film online video product reviews, with the goal of having 
50,000 online video reviews of their website by the end of 2010.



Zappos: The culture is the brand 

•450 of the company of 1,400 employees are on Twitter

•You can hear their voices all day long, over the telephone. There are 
neither scripts nor time limits on conversations (goes against call 
center standard protocol)

•Stated goal “Create 1,400 spokespeople for the company, online and 
offline”



Zappos: Harnessing the power of  being 
socially engaged

•35 year old CEO Tony Hsieh built a $1.2 billion company in 10 
years

•Supported by a team of 6 people to sift through 1,000 tweets 
and 2,000 e-mails p/day

• Although he has become synonymous with twitter.  He prefers 
Email and Telephone as his preferred modes of staying “socially 
engaged”



 Proprietary
Platform

 Insight Video

Filmed 
interviews

Workshop

Metrics

Emotional Branding Alliance
 creates a multi-media webcast to align 

the culture of  Samsung
 behind social media



This one hour Worldwide Webinar 
production brought global

executives together to embrace
social media as a cultural advantage



3.Leverage the power of  communities



 Start a community not a pep talk.

Social Networks
Rating Sites

Customer Videos

Instant messaging

Blogs

Podcasts

Community Forums

Community Forums

Corporate
Websites

are
Self-

serving



Coke: Moving investments away from website 
into social forums

Recent announcements from Coke indicate a shift in spending from dedicated campaign websites to 
consumer social forums like YouTube or Facebook. 

“We would like to place our activities and brands where people are, rather 
than dragging them to our platform” Pinakatt , Coca Cola Europe



Coca Cola: Corp giant learns to become human

• Coca-Cola fans Dusty Sorg and Michael Jedrzejewski 
wanted to make their love of  Coke official on 
Facebook. Only problem was that Coke didn’t have an 
official Facebook page but 250+ random ones all over 
the world. 

• Today the page has over 4.1 million fans. Despite Facebook’s new rule that only 
those authorized by, or associated with the brand could create branded 
Facebook pages. Coke chose to endorse their efforts, choosing fans over legal 
rights.



 

4. Content is your new social currency
 



Martha Stewart: The power of  social media “Living”  

Launched social initiative in 2007 with the goal of  
“allowing users to share information like scrapbooks 
and recipes”
•In eight months she has enlisted 1.67 million followers on twitter

•3 website w/6 million unique visitors

•37 million engaged viewers, readers, listeners and consumers in more than 
5,000 retail stores



Squeeze the banker.com



5. Leverage criticism as an opportunity

 



Best Buy introduces new models of  service

Complaints are posted on 
a community board

From other consumers

Twelpforce = 911



Apple: Accepting comments even if negative?  



Conclusion:
We are witness to a “Perfect Storm” in branding

2. New level of  reality
Branding needs to understand the 
new concept of  Design, Science 
and Planet

4. Size does not matter
“ It allows the little guy to get 
scale almost instantaneously ”
 P&G Mc Donald

1. Empowered consumers
Have heightened expectation 
levels, and the ability to 
leverage a collective and 
influential voice

3. New Media “Eco System”
New media implies a shift in 
mindset. Brands need to stop 
pushing or selectively listening to 
be part of  the conversation.

5. Leadership redefined
Power through influence is 
proving to be the new 
success criteria



Conclusion:
Your message has to be Tweetable



The concept of  speed is changing don’t get run over

http://www.youtube.com/watch?v=gHCxdlZ7G18
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	txtEscargot: Escargot on YouTube


