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social Mmedia Tactics Used by US Small Businesses,
December 2009 (% of respondents)

Have a company page on a social networking site like Facebook
or Linkedin

Post status updates and/or articles of interest on sites like
Linkedin or Facebook

I
Build your network through sites like Linkedin
57%

Monitor positive/negative feedback about your organization on
soclal networks

I -

Have a blog on your areas of expertise
W%

Tweet about your areas of expertise
[ p=

Use Twitter as a customer service channel
I <

Other

I =

Aote; n=8%

Source; Netiwork Salutions ahd the Center for Excellence irr Seniace at the
Unfversity of Marvland's Robert H, Smith Scheol of Business, "The State of
Small Business Report,® February 16, 2010
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Performance of Social Media Tactics According to US
small Businesses, December 2007 (% of respondents)

II:IEI‘I‘H‘I‘H and attract new customers

TI%
61%

Develop a higher awareness of your organization within your
target market

56%
2%

“|

Stay engaged with current customers

46%
46%

Collaborate more effectively externally, such as with suppliers,
partners and colleagues

34%
35%

Collaborate more effectively internally
26%
21%

Other
12%

aEI

@

M Expectations B Accomplishments

Note’ n=8¢

Source; Network Salutions and the Center far Excellence in Senice at the
University of Mandand's Robert H, Smith Schoal of Business, "The State of
Smal Business Repart,” February 14, 2010

112065 warrearketer. com




Are you able to use internet at work?

0 No

O Yes, and often do

M Yes, butrarely do

6%

713%

Average hours worked per week: 40 hrs

Average hours using internet at work...
for personal use: 2 hrs
for business use: 6 hrs




Are you familiar with social or professional networking

websites like MySpace, Facebook, Linked In, etc?

5% Not familiar
41% Familiar, but no account

54% Have an account




Which social or professional networking websites do

you have an account or profile on?

92.9% Only asked if yes, has an account or profile

1.0% 2.0%
| | —_|
Facebook LinkedIn My Space Optiboard OD wire Optcom Eye Other
Knowledge
Network

Other includes: Mylife, Twitter, VisionWeb



How often do you log in to Facebook?

Only asked if yes, has an account or profile on Facebook

O About once a day

18%
> 39%

B Several times a day

Facebook



How often do you log in to Facebook?

Only asked if yes, has an account or profile on Facebook

O A few times a week
29%
0
O About once a day > 68%
18%
B Several times a day

Facebook



Likelihood to create an account or profile on a

B to B Optical Industry networking site

ENotatalllikely L 8% ]
23%

O Not very likely ™

49%
O Somewhat likely > 71%

W Very likely 2204
_/




Summary of Data

e 73% use the Internet at work

— Most popular use is News followed by forums and
message boards

e 549 have an Acct on Social Network site
— 41% are familiar — but no acct

* 92% of those have a Facebook acct
— 21% visit several x per day
— 39% 1x or more per day
— 68% at |least few times per wk.

* /1% somewhat/very likely to join a Optical B to
B Social Network
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Sight ¢?Nation

The mission of SightNation is to build community
across all segments of the optical industry and
eyecare fields through the open exchange of
news, information, resources, idea sharing and
discussion, utilizing Jobson organic content and
user-generated content
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Citizen’s Contribute
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