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Collective Buying– What’s The Deal?
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How Groupon Became Groupon and the Birth of Online 
Daily Deals 



How It Works
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Personalized Deals
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Feature Deal 
for someone 
in New York 
City

Other deals 
available
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How Groupon Uses Social Media



Typical Groupon Customer
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Typical Groupon Customer
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How Large Has Groupon Become?
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What Are the Advantages vs. Traditional Marketing?



How Do You Run a Groupon Deal?
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Typical Redemption Timeline

180



How To Collect Groupons

181



Success Story
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Questions?
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