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Shopko Stores Operating Co., LLC

Pharmacy

SHOPKO
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Shopko Overview

e Founded in 1962 and headquartered in Green Bay, Historical Store Count

Wisconsin, operates 149 retail stores generally 2008 2009 2010 LTM ‘11
located in small to mid-sized cities Beginning Stores 135 141 141 144!
Additions

e 134 full line retail stores, 5 ExpressRx, and 10

Shopko Hometown stores, representing over 14 Shopko 3 ! - -
million retail square footage Shopko ExpressRx 3 — ! —
Shopko Hometown 2 8

e Shopko operates under three banners: _ P
Closings
SHOPKO SHOPKO  EXPR -
i lfe. g style. i Stove. —— Hometown =Al Shopko ExpressRx 1
Total 141 141 144" 149
! Includes one stand-alone pharmacy purchased in 2010 and converted to Hometown in 2011.
SHOPKO ;
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Shopko Celebrates 50 Years!

SHOPKO
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Geographic Diversification
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134 Shopko Stores
5 Shopko Express Rx
10 Shopko Hometown

Strong Brand Recognition in Local Markets

SHOPKO
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Shopko Express

BUSINES

SHOPKO
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Shopko Hometown

SHOPKO
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Pamida Overview

Historical Store Count

e 193 locations located in small communities in 17
Midwestern, North Central, and Rocky

Mountain states 2008 2009 2010 LTM ‘11
. . . . Beginning Stores 204 205 204 199
e 132 locations contain pharmacies (includes 21 .
Additions 17 2 0 0
stand( lalone) _
Closings 16 3 5 6
e Total 5.1 million retail sq. ft. with stores ranging Total 205 204 199 193

from 3,000 to 50,000 sq. ft. (avg. 30,000)
SHOPKO 3
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Pamida Store LLocations

193 Locations: 111 Main Store + Pharmacy, 61 Main Store only, 21 Pharmacy Only

@ Pamida Store with Pharmacy
@ Pamida Store without Pharmacy

e Small rural towns under 12,000 in population

SHOPKO 0
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Banner Description

SHOPKO

my life. my style. my stove.

SHOPKO

Hometown

# of Stores

134

Community Size Served Mid-Size and Larger Communities: 15,000 to

Avg. Sq. Ft. of Stores

Merchandise

Product Depth:
Pharmacy

Optical

Value Proposition
Exterior

Interior

1,000,000 in population
80,000 to 90,000

Full Assortment: Women’s/Men’s/

Children’s Apparel, Shoes, Jewelry,
Housewares, Household Supplies, Health &
Beauty Aids, Home Entertainment Products,

Small Appliances, Fumiture, Cosmetics,
Toys, Sporting Goods, Groceries, Lawn and
Garden

Full
Yes (134)
Yes (132)
“Good, Better, Best”

10
Rural Communities: 2,000 to 12,000 in
population
35,000

Full Assortment: Women’s/Men’s/
Children’s Apparel, Shoes, Jewelry,
Housewares, Household Supplies, Health &

Beauty Aids, Home Entertainment Products,

Small Appliances, Furniture, Cosmetics,
Toys, Sporting Goods, Groceries, Lawn and
Garden

70% of Full
Yes (10)
Yes (4)

“Good, Better”

Midsize Communities: 50,000 to 100,000 in
population
12,000 to 14,000

Health Services and Convenience
Merchandise

Limited

Yes (5)

Yes (2)
Convenience

&1 ] T
mmnl

SHOPKO
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Shopko Eyecare Center

Frames Sale

P ai _"._'. I
[ ]
Shopko Optical gz *
® Added 1n 197 8 Desc:gne? pleal B . :
19. '

e Wholly owned
Division

e One of the first mass
merchants to add
Optical

SHOPKO



Shopko Eyecare Center

e Shopko has 138
Eyecare Centers 1n 12
states

e Annually, we fill
more than 500,000
prescriptions

e That lands Shopko 1n
the top 10 largest
optical companies 1n
the United States.




$26.88 highest price point

SHOPKO



Value Based = Face Values

e Value Based retail
format that utilized a
High/Low Advertising
Strategy

e Moved to EDLP
format 1n early nineties
entitled “Face Values”.

FACE
VALUES

Complete eye care at
Io%nces@e}’vegf day.

With Face Values, it's easy to
find a pair of glasses perfectly
suited for you. The collections
are organized by price, from

49,5169

Our professional staff will
help customize your glasses
to fit your individual needs
with our lens options listed at
left. All complete eyeglasses
include single vision plastic
lenses and ShopKo's one
year, no hassle breakage

% warranty.
5%,
O, Shopls

SHOPKO
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Branded Merchandise Focus

e Focus on Branded Assortment over A ‘X
past decade CRMANT EXCHANGE

b

NAUTICA - .
liz claiborne -
EEEHECTI%FSIFE BOSS ORANGE

|< BANANA REPUBLIC R

CalvinKlein EEWS ESS ?ﬂ“‘r BM



http://upload.wikimedia.org/wikipedia/en/7/7d/Armaniexchangelogo.JPG

Operation Efficiency

. Practit - Tuesday, August 21, 2007

Lawrence Johansen

Craig Taylor |

C: Sandy Herman

Operating system 1n
place that includes: I B
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175+ Doctors work at Shopko Eyecare

COME SEE US!

meet our eyecare expert
PROFESSIONAL SERVICE

As a trusted community healthcare
professicnal, Dr. Schoone is dedicated
to bringing vou and your family
complete eyecare including:

eye exams * diagnosis * treatment

e Doctors of Optometry in all locations

e Allowed for TPA Procedures 1n early
nineties

CONVENIENT HOURS
Schedule your appointment today:
Hours: Sat. Qam-5pm; Sun. 11am-4dpm;
Mon.-Fri. 9am-8pm

AFFORDABLE EYEWEAR

Check out our great selection of designer frames
priced from $49.99 to $229.99

FREE 1-YEAR WARRANTY
DR. ERIN SCHOONE, Each complete pair of glasses is covered
DOCTOR OF OPTOMETRY for one year: (Applies to prescription glasses only)
D Schoone samacther doctorate - £rma anclor lens breakage

fom Mihigan Colege of Optomery. |2 o "2

e Monthly recall cards for patients

TOMMY JBHILFIGER | 90-DAY GUARANTEE

EYEWEAR

If you're not satisfied, exchange o retum your new

Lz claiborne epewear for afullrekndwithin 90 days.
KENNFTH O | AARP MEMBERS

Receive specil savings with a complete purchase

$55
OFF

complete pairof eyeglasses

|< of hame & lenses. See Evecare Genter for detalk.
dies | Phs-we accept mostvison ieurance plans
A ‘ X g: N @.‘ﬁf including EyeMed & Specteral

SAVE $50

1
I
e S on a complete pair of eyeglasses |

momcuman | [P totaling $100 or more. !
I

-4 YOUR
, ] GUARANTEE

1

FREE 1-YEAR 'WARRANTY 1
W guaranios sech complsts

Faof glsses purchased 2t plar for your, . 1

1

1

totaling $100 or more
Wit yourmy axtr smigs .

30%
OFF

your next purchase

Shopka Epacrs Cantar includng

Wi it s s I Coupon must accompany prchase and cannat be combined
e o e . with any other offers or nsurance discounts. Co
O ——

upon is
! non-ansfetable. Excludes doctor's fees and eye exams. 3
ko 20 cochanga or e b 1 Coiipon good through Saturday, Fabruary 18,2011 SHOPKO eyecare center
A -

SHOPKO

refund onca wihin Wdeys of the

We look forward to
seeing yousoon . . .

SHOPKO syecare canter

eyecare center

900 West Memorial Dr., Houghton, Ml « (906) 487-9767

SHOPKC eyecare canter

- i
LR swiarusuc uzeiRpecne




MY CONTACTS.

MY CONTACTS.

reorder

new customers

All Contacts

» All Brands

»+ Acuvue 2

+ Acuvue Advance Plus
» Acuvue Oasys

» Air Optix

» Avaira

» Biofinity

+ Biomedics

» Pure Vision

+ Soflens

All Lens Types

+ 1to 2 Week Disposable Lenses

» Color Lenses

» Daily Disposable Lenses

+ Most Popular Lenses

» Multifocal Lenses

+ Mot Classified

» Planned Replacement Lenses
» Special Offers

} Theatrical Lenses

» Toric Lenses

+ Vial Lenses

Customer
Service

+ Login

» New Customer?
» My Account

* Order Information
» Special Offers

» Where We Ship

» FAQs

+ Returns

orderlng contacts is as

EASY AS 1-2-3

with mycontacts.shopko.com

FREE

shipping on every order
for a limited time

Save $60
Acuvue Oasys Mail-in Rebate

Top Selling Brands

ACUVUE

ACUVUE :

o AACLEAR P

|
F

BauschaLomb

PureVision. -
biofirity A7)

ACUVUE

Save $100
Acuvue Moist Mail-in Rebate

ACUYUED

BIOMEDICS SAZaay

ACUVUE
&m

ACUVUE Z=

SHOPKO
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SHOPKO.com implemented 1n 2005

BAUSCH+LOME

PureVisior -
e

LS
]

Save $60
PureVision 2 Mail-in Rebate

AVAI R’A

AvAIRA 1

P — |
BauschsLomb
Soflens.

Contact Lenses



Optical Lab

e Full Service Facility
with Free Form
Manufacturing and gy
Automation g s

e New A/R Coating
Facility

SHOPKO



Optical Lab

my life. my style. my stove.
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Optical Lab




Lens Technology

e Began with Finishing Capabilities
e Centralized the Lab Operations in 1982

e Built current 30,000 square foot facility in
2000

e Now a leader 1n the industry with sales of
Single Vision and Progressive free form
lenses

SHOPKO



SHOPKO Our Mission: To become the eyecare provider
eyecare center of choice in each community we serve.

Our Eyecare Centers deliver comprehensive care to meet the needs of our patients/customers.

SHOPKO

wy life. my stule. my stove.



Strong Supporter and long term i 7
member of the communities we serve. =

Thank You!

for voting Shopko the best place to buy eyeglasses in Dixon!

SHOPKO0 eyecare center

voted local best
5 years in a row!

* Convenient appointments available:
evening, weekend & early morning

Calvin Klein

* Great selection of brand name frames

A X * Enjoy our FREE 1-yr. breakage warranty
and 90-day satisfaction guarantee

* Independent Doctors of Optometry

ARMANI EXCHANGE

Than ki

'I ) Y : o for voting Shopko the best place to buy eyeglasses in Oshkosh!

Dr. Greg Hill Dr. Thomas Rieger Dr. Emily Walters & T S : R [ Yee _ - - ] on a complete pair
Graduate of South Dakota State University  Graduate of South Dakota School of Mines  Graduate of South Dakota State University ; b P e n - '~ tOtaﬁ:]Sﬁgégsosf;ore
Doctorate from Indiana University Doctorate from University of Houston Doctorate from llinois Collage ! 24 | 4 - e o Ny ;

Collge ofOptomatry College of Optomeny of Opomeny s SN B ey %= SHOPKO'
Hometown: Harrisburg, SD Hometown: Sioux Falls, SD Hometown: Salem, SD o

sday for more information about our Eyecare services!

2 locations: 1601 W. 41 Street « (605) 338-3225 o wh ed#1
4501 E. Arrowhead Pkwy. » (605) 335-8831 Come see why we're Voted #1 [ ovemberis eyecsre month

-Wean:eptrrm insurznceplans  » 90-day stisfaction quarant=e °/
Convenient appointments available! 2 5 ooﬁ

Call teday to schedule your eye exam at:
(920) 426-5730 # 1300 South Koeller Rd. ENTIRE STOCK FRAMES

Saka prices good Sundy, Dct 31 - Saturdzy, Mov. 20, 2010
i Aok Eeem Crmgte,
SHOPKO eyecare center et ek A

wisit shopke.com today for mere information about aur Eyscare serviees)




Serving our Community

S HOPKO,

project

“eyecare

e Shopko partnered with the Salvation Army creating “Shopko
Project Eyecare”.

e Program inception in 2000

e 11 years Shopko has assisted approximately 6,700 people. At
an estimated value of $710,000

e Recent years are averaging 750 patients per year at a value of
approximately $75,000 per year.

SHOPKO


http://www.google.com/imgres?imgurl=http://www.papermag.com/blogs/Salvation Army Logo.jpg&imgrefurl=http://www.papermag.com/blogs/2009/07/12-week/&h=390&w=362&sz=38&tbnid=3swS0ZjgyXeciM:&tbnh=234&tbnw=217&prev=/images?q=salvation+army+logo&usg=__Ctgl2CdYIU7XOBcrQtwufGaYs6c=&ei=xXfQS42LK6PCMruh0AQ&sa=X&oi=image_result&resnum=1&ct=image&ved=0CAYQ9QEwAA

Serving our Community

e Teammate Grant
through Vendor
Cooperation

e (Global Releaf
Program

Effective January 3lst,

A\ Shopko has planted
B 25,024 trees.

Remember to change your tree counter to
reflect our contribution to the environment.

For every Global RelLeaf frame purchased,
American Forests will plant a tree.

R
SHOPKO' :;:::;;:E%
eyecare center

SHOPKO
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Innovation through Service

Eyecare Providers, no matter how they operate, still live or die
by customer service.

Testimonials:

Lincoln, NE

Just want to express my appreciation _for the outstanding service my family of 5 receives from this ShopRo

Optical. The doctor gives the most complete eye exam anywhere, and Londa cT Cheryl are always so helpful with
choosing eyewear, insurance coverage & coupons that you always feel confident you are getting the best price. In the

8+ years we have been using this location, we have never had a complaint! We will continue recommending to
others!

Rhinelander, WI

A few weeks ago I visited your vision center to get an eye exam and to purchase glasses and contact lenses. Your
staff spent a lot of time with me. They assisted me with choosing frames and the type of lenses. Your doctor is so
friendly and caring, he also spent as much time as it took to get me the right eyewear. Everyone was extremely
helpful and patient, and I Rnow that was no easy task as I can be a difficult customer at times. I recommend your
store to everyone and I would [ike your vision center team to be recognized for their excellent service.

SHOPKO

my life. my style. my stove.
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Don Bye
Vice President of Optical Services, Shopko Eyecare Center





Shopko Stores Operating Co., LLC













Shopko Overview







Historical Store Count



Founded in 1962 and headquartered in Green Bay, Wisconsin, operates 149 retail stores generally located in small to mid-sized cities

134 full line retail stores, 5 ExpressRx, and 10 Shopko Hometown stores, representing over 14 million retail square footage

Shopko operates under three banners:
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1	Includes one stand-alone pharmacy purchased in 2010 and converted to Hometown in 2011. .
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  Shopko Celebrates 50 Years!



















Geographic Diversification

Strong Brand Recognition in Local Markets

WA 10

MT 5

ID 9

UT 15

CA 1

OR 3

SD 6

NE 11

MN 16

IA 6

WI 55

MI 6

IL 6

134  Shopko Stores

   5   Shopko Express Rx

 10   Shopko Hometown 
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Shopko Express











Shopko Hometown













Pamida Overview







Historical Store Count

193 locations located in small communities in 17 Midwestern, North Central, and Rocky Mountain states

132 locations contain pharmacies (includes 21 stand‐alone)

Total 5.1 million retail sq. ft. with stores ranging from 3,000 to 50,000 sq. ft. (avg. 30,000)
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Pamida Store Locations

193 Locations: 111 Main Store + Pharmacy, 61 Main Store only, 21 Pharmacy Only































Small rural towns under 12,000 in population
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Banner Description
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Shopko Eyecare Center





Added in 1978

Wholly owned Division

One of the first mass merchants to add Optical











Shopko Eyecare Center



Shopko has 138 Eyecare Centers in 12 states 

Annually, we fill more than 500,000 prescriptions 

That lands Shopko in the top 10 largest optical companies in the United States.















$26.88 highest price point













Value Based  Face Values

Value Based retail format that utilized a High/Low Advertising Strategy

Moved to EDLP format in early nineties entitled “Face Values”.















Branded Merchandise Focus

















Focus on Branded Assortment over past decade

















Operation Efficiency

Operating system in place that includes:

 Third Party Billing

 Appointment Scheduler

 P.O.S. Support















175+ Doctors work at Shopko Eyecare

Doctors of Optometry in all locations

Allowed for TPA Procedures in early nineties

Monthly recall cards for patients

















implemented in 2005

















Optical Lab

Full Service Facility with Free Form Manufacturing and Automation

New A/R Coating Facility













Optical Lab

















Optical Lab



















Lens Technology

Began with Finishing Capabilities

Centralized the Lab Operations in 1982

Built current 30,000 square foot facility in 2000

Now a leader in the industry with sales of Single Vision and Progressive free form lenses













Our Eyecare Centers deliver comprehensive care to meet the needs of our patients/customers.





Our Mission: To become the eyecare provider of choice in each community we serve. 



















Strong Supporter and long term member of the communities we serve.















Serving our Community

Shopko partnered with the Salvation Army creating “Shopko Project Eyecare”.

Program inception in 2000

11 years Shopko has assisted approximately 6,700 people. At an estimated value of $710,000

Recent years are averaging 750 patients per year at a value of approximately $75,000 per year. 
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Serving our Community

Teammate Grant through Vendor Cooperation

Global Releaf Program 
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Innovation through Service

Eyecare Providers, no matter how they operate, still live or die by customer service.







Testimonials:



Lincoln, NE  

Just want to express my appreciation for the outstanding service my family of 5 receives from this Shopko Optical.  The doctor gives the most complete eye exam anywhere, and Londa & Cheryl are always so helpful with choosing eyewear, insurance coverage & coupons that you always feel confident you are getting the best price. In the 8+ years we have been using this location, we have never had a complaint! We will continue recommending to others! 

 

Rhinelander, WI 

A few weeks ago I visited your vision center to get an eye exam and to purchase glasses and contact lenses. Your staff spent a lot of time with me. They assisted me with choosing frames and the type of lenses. Your doctor is so friendly and caring, he also spent as much time as it took to get me the right eyewear. Everyone was extremely helpful and patient, and I know that was no easy task as I can be a difficult customer at times. I recommend your store to everyone and I would like your vision center team to be recognized for their excellent service. 
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 2008  2009  2010  LTM  ‘11  


Beginning Stores  135  141  141  144 1  


Additions       


Shopko  3  1  —  —  


Shopko Express Rx  3  —  1  —  


Shopko Hometown  —  —  2  8  


Closings      


Shopko  —  —  —  3  


Shopko Express Rx  —  1  —  —  


Total  141  141  144 1  149  
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 2008  2009  2010  LTM  ‘11  


Beginning Stores  204  205  204  199  


Additions  17  2  0  0  


Closings  16  3  5  6  


Total  205  204  199  193  
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# of Stores  134  10  5  


Community Size Served  Mid - Size and Larger Communities: 15,000 to  1,000,000 in population  Rural Communities:  2,000 to 12,000 in  population  Midsize Communities: 50,000 to 100,000 in  population  


Avg. Sq. Ft. of Stores  80,000 to 9 0,000  35,000  12,000 to 14,000  
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Product Depth:  Full  70% of Full  Limited  


Pharmacy  Yes (134)  Yes (10)  Yes (5)  


Optical  Yes ( 13 2 )  Yes  ( 4 )  Yes (2)  


Value Proposition  “Good, Better, Best”  “Good, Better”  Convenience  


Exterior     


Interior        


 




oleObject3.bin

			


			[image: image1.png]"y lifa. wmy style. my stove.








			[image: image2.png]SHOPKO








			[image: image3.png]Shopls

EXPRESS











			# of Stores


			134


			10


			5





			Community Size Served


			Mid-Size and Larger Communities: 15,000 to 1,000,000 in population


			Rural Communities: 2,000 to 12,000 in population


			Midsize Communities: 50,000 to 100,000 in population





			Avg. Sq. Ft. of Stores


			80,000 to 90,000


			35,000


			12,000 to 14,000





			Merchandise


			Full Assortment: Women’s/Men’s/ Children’s Apparel, Shoes, Jewelry, Housewares, Household Supplies, Health & Beauty Aids, Home Entertainment Products, Small Appliances, Furniture, Cosmetics, Toys, Sporting Goods, Groceries, Lawn and Garden


			Full Assortment: Women’s/Men’s/ Children’s Apparel, Shoes, Jewelry, Housewares, Household Supplies, Health & Beauty Aids, Home Entertainment Products, Small Appliances, Furniture, Cosmetics, Toys, Sporting Goods, Groceries, Lawn and Garden


			Health Services and Convenience Merchandise 





			Product Depth:


			Full


			70% of Full


			Limited





			Pharmacy


			Yes (134)


			Yes (10)


			Yes (5)





			Optical


			Yes (132)


			Yes (4)


			Yes (2)





			Value Proposition


			“Good, Better, Best”


			“Good, Better”


			Convenience





			Exterior


			[image: image4.emf]


			[image: image5.emf]


			[image: image6.emf]





			Interior


			[image: image7.emf] 






			[image: image8.png]SHOPKO,









			[image: image9.png]















image17.jpeg







image18.png

Shopko Optical

Designer e

Frames .Sale 1 9 99

e

ANTHONY NVARTIN

~ ANNEKLEN
Sophia_{oren
‘GEOFFREY BEENE

JORDACHE*

Mark of the
on

Lons Tintngis Avaiatio Freet







image19.jpeg







image20.jpeg







image21.png







image22.png







image23.wmf



image24.wmf



image32.jpeg

ARMANI EXCHANGE






image33.wmf



image34.png

BANANA REPUBLIC

EYEWEAR






image35.wmf



image25.jpeg







image26.wmf



image27.wmf



image28.jpeg

NAUTICA






image29.png







image30.png

lizclaiborne






image31.jpeg







image36.png

s - Tuesday, August 21, 2007

Lawrence Johansen W Craig Taylor

C: Sandy Heiman
T Ashley

e e ChiaSengLee
C: Deborah Heath

oo (CdmSimens ]
Patiice La Chapelle B: Jim Simmons
B Heidi Simmons

RUEAR C: Tavlor Stewart B Elsabeth Simmons
[ Alex Schulz
C: Kelsey Batta © Rarena Faick
T Margey Pollck C Jet Falck
o togey Poleck | T Ie
C: Megan Palack B Heather Shebests
B: Nicole Martin B: Tom Repphun Do Not Us
Break.
B Febecos Pollack
S B Pamela Harkwiz
B M Powell

Lourelyn Dexter
— C:_Amie Stil

B: Wilard Schuh B: Katherine Seeber

BT Aronda Newhouse
B: Brenda Ho

C: Phillp Martzahl
| seoem) B ToddHol
B: Ann Tatios

C: Meghan Steinberg

<







image37.wmf



image38.png

COME SEE US!

meet our eyecare expert
PROFESSIONAL SERVICE

Asa trusted community healtheare
professional, Dr. Schoone s dedicated
to bringing you and your family
complete eyecare incuding:

ey exams » diagnosis * treatment

CONVENIENT HOURS
Schechle your appointment today:
Hours: Sat. 9am-Spm; Sun. 11amdpm;
Mon-Fi. 9am-8pm

AFFORDABLE EYEWEAR

Check out our geat selecton of designer frames
priced fom $49.99 to $229.99

- FREE 1-YEAR WARRANTY
DR. ERIN SCHOONE, Each complete pair of glases is covered

for one year: (ppies to prescrptin glases col)
DOCTOR OF OPTOMETRY  {oreneyer i o procrn

Dr. Schoone eamed her doctorate

from Michigan Colage of Optometry,  Froe Mot repass

« Free unlimited adjustments

TOMMY HILFIGER | 90-DAY GUARANTEE

Lzclalborne | oot
KENNETHES | AARP MEMBERS

Receive spedal savings with a complete purchase
of frame & lenses. Soe Eyecare Centerfordetals.

dlie’s | Phs-we accept mostvion neurance plans
|< C‘)’/m\ inchuding EyeMed & Specteral

SAVE $50

1
1
on a complete pair of eyeglasses :
1
1
1

totaling $100 or more.
G
SR ELEII SHOPKO eyecare center

SHOPKO

r
1
1
1
1
1
1
1
L

eyecare center

900 West Memorial Dr., Houghton, Ml « (906) 487-9767






image39.jpeg

SHOPKO eyecare conter.

SEE THE
SAVINGS

VISION INSURSNCE

MYCONTACTS.
SHOPKO.COM

ORDERING CONTACTS
1SAS EASY AS.







image40.wmf



image41.png

signin | mycart | myaccount | help | home | rebates | shopko.com

SHOPKO.com

new customers | reorder search [ co ]

All Contacts
Al Brands ordering contacts
» Acuwe2

» Acuwue Advance Plus
 Acuvue Oasys

» Air Opix

 Avaira

» oty

» Blomedics

» Pure Vision

» Soflens

All Lens Types

» 1102 Woek Disposable Lenses
» Golor Lenses 3
» Daiy Disposable Lenses New

» Most Popular Lenses = ACUVUE Brcindl
» Multfocal Lenses: g SoisT
» Not Classified Py

» Planned Replacement Lenses. e .
» Special Ofers A5 <%
» Theatical Lenses

) Toric Lenses Save $60 Save $100 Save $60
» Via Lonses Acuvue Oasys Maikin Rebate Acuvue Moist Maikin Rebate PureVision 2 Maikin Robate

Customer
Service Top Selling Brands

» Login
» Now Customer? ACUVUE

» My Account

» Ordor Information

» Special Ofrs

» Whero W Ship .
» FAQs p—
» Rotums BauschsLomb

o AVAIRA

ACUVUED 45%2 AVAIRA -;_,?_3,_.
= =

BIOMEDIC!

ACU







image42.png

SHOPKO.com






image43.jpeg







image44.jpeg







image45.jpeg







image46.png







image47.wmf



image48.png

-







image49.png







image50.png







image51.jpeg







image52.png

JHOPKO

eyecare center






image53.jpeg







image54.jpeg







image55.wmf



image56.wmf



image57.wmf



image58.wmf



image59.png







image60.wmf



image61.jpeg







image62.png

Remember to change your tree counter to
reflect our contribution to the environment.

nn
i

2502

trass planted
o farby

Shapko Eyscare Centers

thanks to our customers.

nn
iH

Buy a Frame.
Plant a Tree.

e

SHOPKO eyecare coer

SHOPKO' RELEAF,

eyecare center @







image63.jpeg







image1.png

SHOPKO

) (ife. Wy style. my stove.












