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Unlearn. 
Reimagine. 
Innovate. 
Evolve. 

Jeff Fromm 
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7 SIMPLE TRUTHS 
ABOUT GREAT 
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MODERN BRANDS 
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BRAND LOVE TRUTHS: 
Embrace the ‘Participation Economy’. 

Engage early adopters. 

Treat content as brand fuel. 

Listen & activate social communities. 

Create experiences & adventures. 

Leverage disruptive schemas. 

Stand for more than your bottom line. 
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TRUTH  1 
 

EMBRACE THE 
‘PARTICIPATION 

ECONOMY’  
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MILLENNIAL  
MINDSET 
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THE NEW DEFINITION 
BASED ON THE PARTICIPATION ECONOMY 

Brand Value  = 
Functional, Emotional & Participative Benefits 

Price 
Σ 
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THE PARTICIPATION ECONOMY 
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ENGAGE EARLY 
ADOPTERS 
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Millennials 
are 2.5x more likely to be 

early adopters 
of new technology 

Source: “American Millennials: Deciphering the Enigma Generation.” Joint research by Barkley, BCG & SMG. 
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“Useful is the 
new COOL!” 

Copyright© 2013 by Barkley. All rights reserved. 



17 



TRUTH  3 
 

TREAT CONTENT AS 
BRAND FUEL 
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CREATIVE 
EXCELLENCE 

CREATIVE 
EXCELLENCE 

CREATIVE EXCELLENCE  
TO CONTENT EXCELLENCE 
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TRUTH  4 
 

LISTEN & ACTIVATE 
SOCIAL COMMUNITIES 
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Source: “American Millennials: Deciphering the Enigma Generation.” Joint research by Barkley, BCG & SMG. 
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ONE-THIRD OF  
Millennials 

SAY THEY LIKE A BRAND 
MORE WHEN THE BRAND 

USES 
social media 
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TACO BELL JOINS THE  
SNAP CHAT COMMUNITY  
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TACO BELL SHARES 
SECRET: 
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CREATE EXPERIENCES & 
ADVENTURES 

1 

2 

3 

4 

5 

6 

7 



34 

Source: “American Millennials: Deciphering the Enigma Generation.” Joint research by Barkley, BCG & SMG. 
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69% OF Millennials 
SAY THEY CONSIDER 

THEMSELVES 
adventurous 
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LEVERAGE DISRUPTIVE 
SCHEMAS THAT ALIGN TO 

YOUR BRAND 
AUTHORITY  
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TRUTH  7 
 

STAND FOR MORE THAN 
YOUR BOTTOM LINE 
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STORYTELLING TO STORYLIVING. 

STORYTELLING STORYTELLING STORYLIVING 

Source: Ty Montague | Co-Founder & Co-CEO at Co-Collective 
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Re-imagine 

the 
future for a 

127 year old  
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ACTIONABLE INSIGHTS.  

STRONG 
DESIRE TO 

SHARE 
 

DIY FOOD 
CULTURE 

 

PASSED 
AROUND VS 

PASSED 
DOWN 

 





What is your brand  
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AUTHORITY? 



What are BIG unmet 
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CONSUMER NEEDS? 



Where is the opportunity 
for 
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DISRUPTION? 
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THANK YOU 
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ShareLikeBuy.com  |  JFromm@barkleyus.com  |  
millennialmarketing.com 


