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EVOLUTION OF A LEADER:  
The most recognized health care brand  

1 in 3 One in three Americans 
is covered by  
Blue Cross Blue Shield 



















Specialty product investments  
ONE HEALTHY IDEA LEADS  
TO ANOTHER. 

We’re more than a medical carrier. 
We research, develop, test and offer a full  
suite of life-enhancing, cost-effective, financially 
rewarding solutions for our customers. 

Dental 
Disability 
Life 
Vision 



Health care reform  
is an opportunity for vision. 

Pediatric vision benefits 
are now incorporated 
into medical plans. 



The eyes are the window to the soul.  
And diabetes. And glaucoma. And heart disease. 
And more. 

Surprising evidence about chronic diseases: 
Eye care professionals are often the first to know. 
Up to 15% of customers have diabetes. 



WellPoint sets the stage for early action or 
intervention that improves lives and saves money. 

1 in 12 PEOPLE HAVE  
DIABETES IN THE US 
Nearly 26 million diabetics 

Another 79 million prediabetics 

DIABETES COSTS EMPLOYERS 
$21,000 PER YEAR ON AVERAGE 

It’s the third most costly  
health condition for employers 

DATA FROM THE 2011 NATIONAL DIABETES FACT SHEET (RELEASED JAN. 26, 2011). 
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Affordability: world’s largest contact lens  
store with 99% of orders in stock and  
the savings passed on to customers 
 
Access: easy ordering by phone, online,  
and mobile app, backed by live 24/7  
customer service 
 
Consumer experience: dedicated to a simple, 
fast, hassle-free way to order contact lenses 
with exceptional customer retention 




