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DISTINCT MARKETS
• PHOENIX

– Prescott
– Flagstaff
– Casa Grande
– Bull Head City

• TUCSON
– Sierra Vista
– Nogales

• YUMA



TARGET AUDIENCE
• RETAIL

§ Women 25+

• LASIK
§ Adults 25-49

• MEDICAL
§ Senior Population
§ Medicare Patient



DEMOGRAPHICS
• WOMEN

• HISPANICS

• NATIVE AMERICANS

• SENIORS

• MILITARY

• COLLEGE POPULATION

• NEW TO ARIZONA



As seen in: Phoenix Woman and Arizona Foothills Magazines



As seen in: AZ Teen Magazine



One Size
Does Not Fit All

• BROAD POPULATION BASES

• POPULATION SHIFTS

• MAINTAINING RELEVANCY



CHOICE

• OPTICAL CHOICES

• MEDIA CHOICES
• TRADITIONAL MEDIA
• NON-TRADITIONAL MEDIA



A New Generation of
 Hispanic Americans

• Population is young!

• Hispanic buying power is increasing

• Unique cultural values

• Different media consumption



As seen in: La Estrella Magazine



Baby Boomers

• 60% OF THE WEALTH

• REDEFINING WHAT AGE
LOOKS LIKE

• MEDICAL NEEDS





Broad Diversity-
Arizona’s Cultural Mosaic

• Women

• Hispanic

• Native American

• Baby boomers

• Military community




